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Tune In:

A Positive Giving Outlook

After two years of decline, cash giving is trending upward again according to
ECFA’'s new State of Giving report. Churches are seeing stronger gains, and most
ministries report rising demand for their services and programs. This combination
of generosity and growth presents both opportunity and responsibility for ministry
leaders. Read the full report free with email registration. [ECFA]

Faith, Belonging, Momentum

Barna's 2025 trends tell a hopeful story: belief in Jesus is increasing, young adults
are reengaging, and relationships remain central to faith formation. For radio
ministries focused on reaching listeners beyond church walls, this research affirms the
ongoing relevance of thoughtful, mission-driven broadcasting. The article offers a
clear snapshot of where curiosity and commitment are intersecting right now—worth
a closer look. [Barna]

What Defined Radio in 2025

From audience measurement to community impact, 2025’s most-read radio articles
point to a steady truth: broadcast radio continues to resonate. Listener loyalty, local
relevance, and meaningful engagement remained central themes all year. While
the examples come from a commercial context, the encouragement applies easily to
ministry broadcasts seeking faithful reach. Explore the list for a helpful year-in-review!
[Radio Matters]

A Spotlight on Ministry Broadcasters

Christian radio’s growing influence is getting industry attention as Radio Ink launches
its inaugural Christian Radio Champions list. The article invites nominations of on-
air talent, leadership, and ministry professionals helping broadcasts connect deeply
with listeners and communities. Submissions are open through January 9, offering a
timely chance to highlight faithful work happening across Christian radio. [Radio Ink]

Marketing Matters

Why Ministry Emails Still Work

Across 10,000+ campaigns, faith-based
emails outperform most industries,
pointing to strong listener trust and

relevance. The article explains why
opens alone don't tell the full story and
highlights metrics ministries should
pay closer attention to as inboxes grow
more crowded. [Dollar Pocket]

What Drives Email Response

Strong email communication isn't about
clever wording—it's about understanding
how people respond. This article outlines
four behavior-based principles that can help
ministry teams write emails that feel timely,
trustworthy, and personal without pressure.
A helpful lens for anyone supporting radio
outreach. [Foundr]

Ambassador

_gq'w_

Social media trends for 2026
highlight Al, ultra-short clips,
and authenticity. Ministries
can borrow these insights
to create more engaging,
people-focused content that
resonates with their audience.
[Check Trends]

Meta shares ways to make
content more engaging,
from strong hooks and audio
in short clips to diversifying
creative options for campaigns.
Ministries can apply these tips
to connect more effectively
with audiences online.
[Boost Engagement]

Instagram’s new TV app
brings Reels to the living room
for TV watch parties. Even
for ministry broadcasts, it's a
reminder that viewing habits
are shifting toward shared,
accessible experiences.
[Explore Together]

Still image carousels are
coming to YouTube Shorts,
offering a new way to
engage audiences. Ministries
might adapt this to highlight
messages, announcements,
or key moments from
their programs.

[Learn More]

Instagram now limits
hashtags to five per post,
encouraging more targeted

use over quantity. While
discovery is shifting to
algorithms, carefully chosen
tags can still help your
ministry content connect
with interested listeners.
[Optimize Tags]
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