
Reaching Gen Z Where They Are
While Gen Z is often labeled disengaged from faith, this article reframes that reality 
as opportunity. Many young adults won’t walk into a church, but they will listen. 
For Christian radio ministries, this reinforces the value of clear mission, trusted voices, 
and consistent broadcast presence. The encouragement: don’t chase headlines—
stay focused on meeting listeners where life already happens. [Faithbright]

Story Before the Signal
In a world full of media options, slowing down to define the heart of the message is 
key before deciding how to deliver it. The principle applies directly to radio ministry: 
strong programs flow from clear purpose, not pressure to “be everywhere.” 
Focused storytelling builds trust, consistency, and deeper listener connection. A 
thoughtful read for ministry broadcasters. [Phil Cooke]

CES Signals for Radio
CES 2026 offered a clear reminder that broadcast radio still belongs at the 
center of the conversation—especially in the car. From AI-driven tools to evolving 
dashboards, the focus wasn’t replacing radio but reshaping how it’s accessed and 
supported. While the insights come from a secular setting, the encouragement 
translates well for ministry broadcasts that value human connection, local presence, 
and clarity of mission in a fast-changing technical landscape. [Jacobs Media]

Listener Life Stages Matter
A large national survey of Christian radio listeners shows that today’s audiences span 
a wide range of marital experiences. With many listeners navigating remarriage, 
loss, or singleness, teaching programs don’t land the same way for everyone. 
This context can help ministries think more intentionally about how and when they 
address marriage and family topics on air. The findings offer valuable perspective for 
ministries shaping compassionate, relevant broadcasts. [Finney Media]
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Connecting your ministry to today’s media platforms

Marketing Matters

Tune In: Radio
Facebook is merging all 

standard videos into Reels, 
simplifying uploads and tools, 

while live broadcasts stay 
separate. Metrics and audience 

settings are unified, making 
it easier to track engagement 

and plan content.
[Explore Changes]

YouTube is simplifying its 
mobile video management, 

streamlining how creators access 
and organize content. Ministries 

can navigate uploads, Shorts, 
and live content more smoothly, 
making it easier to share timely 

messages with listeners.
[Learn More]

AI translations on Instagram 
Reels now include several 
Indian languages, helping 

creators expand their reach. 
Ministries can see how 

technology aids in connecting 
messages to wider audiences.

[Connect Globally]

Social platforms evolve 
fast: Threads is surpassing 
X in daily activity while AI-
driven feeds dominate X. 

For ministry programs, it’s a 
reminder to track where your 

audience interacts most.
[Connect Wisely]

New IG algorithm controls 
let users set what they 

see. Limited use expected, 
but it shows audiences 
want intentional media 

experiences—a truth Christian 
radio has long embraced 

through focused programming.
[Dig Deeper]

When the Inbox Changes
Apple’s latest iOS updates are quietly changing 

how emails are seen—or skipped. With AI 
summaries, inbox grouping, and limited 

tracking, ministries can no longer rely on 
old metrics alone. Clear value, strong subject 
lines, and trustworthy sending practices now 

shape whether messages reach listeners.
[Braze]

Get Social

Marketing Trends Shaping 2026
Seven key anticipated trends include evolving 

content formats, emerging AI tools, and 
platform changes that affect how messages 
reach audiences. While focused on digital 

marketing, the shifts highlight where 
ministries might consider adjusting content 

delivery to stay connected with listeners.
[Social Media Today]
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