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Tune In:

More Alive Than Ever

Radio isn't fading—it’s evolving. With unmatched weekly reach and consistent trust
ratings, broadcast continues to serve communities in ways other platforms struggle to
replicate. Listeners still respond to on-air invitations and local presence. Jess Hamilton,
daughter of our very own Jennifer Perez, shares a thoughtful, next-generation
perspective on why radio remains essential. Take a closer look. [Substack]

Ministry Beyond the Microphone

Your listeners aren’t only tuning in—they're engaging online in growing numbers,
including older generations. That reality invites ministries to think strategically about
continuing conversations beyond the airwaves. With quality content now driving
visibility, reach is no longer limited by numbers. See how this broader perspective
could support your ministry’s long-term relevance. [Radio Ink]

Strengthening What You’ve Built

One standout insight: the biggest growth opportunity often sits within existing
relationships. Rather than chasing only new partners, high-performing stations
deepen current connections with clear, integrated strategies. For ministry leaders
stewarding listener trust, that’s a meaningful reminder. Read how these five steps can
sharpen your approach. [Radio Matters]

Challenging Industry Assumptions

Broader media often misreads Christian radio as narrow or behind the times. In reality,
many ministries are leading with professional excellence, creative programming, and
remarkable listener loyalty. Authentic voices and purpose-driven content continue
to resonate. Take a look at how respected leaders are reframing the conversation—
and what it affirms about your work. [Radio Ink]

Radio’s Credibility Advantage

In a fragmented media world, radio leads in trust and weekly reach, outpacing other
major platforms. Listeners rely on it for news, weather, and community connection—
and many feel personally connected to their favorite voices. For ministries, that
relational trust strengthens every broadcast message. The research offers
encouraging data worth exploring. Read more to see why radio’s role is still vital.
[Inside Radio]

Women Choose Radio

Radio ranks highest in trust among women, per new data from Katz Radio Group.
Audio fits naturally into busy routines without competing for screens, reinforcing
reliability over time. For ministries, that daily companionship creates space for
meaningful message delivery. Explore the research and reflect on how your broadcast
serves women and families. [Radio Ink]
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Inbox Hospitality
What if your ministry emails
felt more like a warm welcome
than a broadcast? This article
encourages teams to listen,
respond, and serve with
intention. Even small shifts
can build lasting connection.
[Email Love]

i Secial —

A new YouTube update
activates captions whenever
sound is muted, keeping viewers
engaged in sound-sensitive
moments. It's a reminder that
accessibility and ease matter.
[Explore the Update]

Meta is testing a standalone,
no-edit photo app built around
quick, disappearing images
shared once and gone. While
aimed at younger users, it's
proof that simple, spontaneous
visuals spark connection.
[Read More]

A new 2026 benchmark report
analyzing 70 million posts
reveals shifting engagement and
posting patterns across major
social platforms. The insights can
help set realistic expectations
for the online outreach that
supports your broadcast.
[View the Findings]

YouTube is limiting push
notifications to less-engaged
subscribers to avoid alert fatigue.
For ministries, it's a timely nudge:
engagement drives reach.
Cultivating responsive listeners
helps ensure your updates are
welcomed, not muted.

[Stay Informed]
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