
Radio That Reaches Hearts
Behind many Christian radio ministries are teams quietly caring for listeners through 
prayer, encouragement, and crisis response. This story from Educational Media 
Foundation highlights how one phone call helped save a woman’s life—and why 
radio’s relational connection still carries enormous value. In an increasingly 
automated world, the article reinforces the importance of ministry voices that remain 
personal, compassionate, and present. [Radio Ink]

Don't Touch My Radio
A simple phrase on a car coaster sparked a timely reminder from Ambassador’s own 
Lee Ann Jackson: radio still holds a trusted place in listeners’ daily lives. Lee Ann 
encourages stations to think beyond the microphone without losing what makes 
broadcast ministry effective in the first place. Her practical suggestions for listener 
interaction and community-building offer timely encouragement for ministries 
looking to deepen engagement. [LinkedIn]

A Blueprint for Broadcast
The stations finding success are focused less on chasing trends and more on serving 
their local communities well. From mentoring younger broadcasters to strengthening 
on-air personality and listener connection, the examples shared offer practical 
encouragement for ministries navigating today’s changing media landscape. It’s 
a thoughtful look at what still gives radio its unique strength and influence. [Radio Ink]

A Season for Discovery
A longer-than-usual summer means more travel, more community activity, and more 
opportunities for listeners to encounter radio in new ways. The article explores how 
stations can use seasonal habits to strengthen listener connection through local 
personalities, creative messaging, and community involvement. Even simple ideas 
can help a ministry broadcast sound more welcoming, memorable, and connected 
this summer. [Radio Ink]
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Marketing Matters

Tune In: Radio
Meta’s new publishing tools 
are built to help creators stay 

consistent with less hassle. 
From visual scheduling to bulk 
Reel uploads and performance 

insights, the updates could 
help Ministries plan content 

more intentionally.
[Explore Tools]

Reports of Facebook’s 
decline may be overstated. 

This piece explores how Meta 
remains deeply woven into 
daily communication while 
adjusting to changing user 

habits and new technology. It’s 
a useful look at how audience 

engagement continues 
shifting across digital spaces.

[See Insights]

Instagram’s latest test feature 
lets users display interests 
directly on their profiles, 

encouraging more interaction 
around shared topics. The 

update highlights how digital 
platforms continue prioritizing 

connection and community.
[Read & Discover]

New YouTube metrics are 
attempting to better reflect 

group viewing on connected 
TVs, aligning more closely 

with broadcast-style audience 
measurement. Ministries using 

video alongside radio may 
find the updates helpful when 

evaluating engagement.
[Learn More]

Instagram is testing a 'Swap' 
feature that could let users 

replace text on someone else’s 
Reels with their own. The idea 

raises questions as Meta tightens 
rules on unoriginal content, 
leaving creators unsure how 

repost-style edits will be treated.
[Stay Informed]

When Silence Speaks Loudly
A standout takeaway from Unspam 2026 

challenged communicators to think 
beyond schedules and ask whether a 

message is truly helpful in the moment. 
Her examples showed how timing, 

empathy, and restraint can build lasting 
trust with audiences. [Really Good Emails]

Get Social

Keeping Engagement Simple
With audiences constantly multitasking, 
communication strategies are shifting 

toward shorter, more intentional 
interactions. This piece breaks down how 
organizations are improving engagement 

through focused messaging, thoughtful timing, 
and flexible follow-up paths. [One Signal]
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